Stevia herb’s threat to sugar market
Global concerns over growing obesity is driving a backlash against
sugar, with major food suppliers turning to zero-calorie stevia as an

alternative. Stevia leaf extracts are up to 300 times sweeter than sugar
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Major food suppliers using stevia produts
PepsiCo: Uses sugar-stevia J
sweetener in its Pepsi True
Coca-Cola: Releasing stevia-
sweetened Coca-Cola Life

GLG Life Tech: Canada’s GLG
is to team up with Chinese

food giant COFCO to develop
stevia-based products

Merisant Co: Market leader in
France with its Pure Via stevia
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BERS| «« sweetener
Tate & Lyle: UK-based firm has
launched zero-calorie sweetener
Imperial Sugar: Produces low-
| — calorie sugar-stevia sweeteners
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