Olympic costs — Barcelona’s balancing act

The days of the Olympics being seen only as the world’s supreme
sporting spectacle are long past. They must now be profitable too

Income
Commercial
sales and
promotions
30.61%

Expenditure
Competitions
7.77%

Catering and
transport
services
6.60%

Ceremonies,
medals 5.52%

Media facilities
11.41%

Worldwide
TV rights
35.03%

Stadia and
sportsgrounds
25.05%

Sale of assets
1.91%

Sponsorship
15.05%

Technology
7.14%

Accommodation

and transport
17.41%

Accommaodation
3.0%

Ticket sales
7.8%

Security 3.41%
PR 3.77%

Marketing
5.09%

Total:
£791.7m
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Administration
13.43%

Total:
£789.9m




